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Internet Communities

Introduction

| will be writing about various communities which are found on the internetthedeffect they
have An internet community is eollection of people that communicate using the internet. This
could be in the form omessage boards, instant messaging programs, pebaring news e-
commerce, social networking or dating web sites or a combination of several of¢besggned
together. | will attempt to examine how each of these effect how we communicate, represent

ourselves and interpret and read others identities.

Message Boards
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Message boards or forums allow people to
register anonymously providing theirrealil

address which is usually never revealed to
other users During registration they choose

a username which &y are identified as to
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other users. Most register user names like

i

tigeress282 or supercowboywhichmakes

it impossible to tell who they actually are. For example on the New Media ComrhBnitym it is
hard to tell who is who even though you may knowrthe real lifeas most users have user names
which have no relevance to their real naméthers choos¢o be known as just their first name or
even there full name which makes it easy to identify them. Users can aftmethen not also

communicate privatly to others using feature callegrivate messaging.

! http://www.newmedia.lincoln.ac.uk/nmforum06/
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The equivalent to an online community in the real world could be a group of friends who meet up to

talk about things and ask for hegm various issuedf one of them wanted a word privately with

anaher person, they would pull them aside to talk instead of sending them a private message as

they would on a message boatdessage boards make it easier to talk to someone privately if you
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then it would increase their confidence, but if the other person rejected them it would lower their

O2y FARSY OS ® hmAtterhay 1SUEh if sdmiéon&Rraj& s yo@as they probably never knew

who you vere to begin with, theynt @ 1y S¢ &2dz 0& @&2dz2NJ aONBSy yIYS:

much as there are millions of other people out there that you can attempt to communicate with.

Message board communities can also be compared to social groups where people who meet up
have common interests, for example people who are into collecting stamps. Instead of having a
weekly meeting where they each bring stamps to swap, they could posilsletaa message board

and wait for a response. This removes the recreational aspect of social groups as they never meet
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as easy aH it were offline aghings online are tend to be kept brief.

Photo-Sharing Web Sites

@ bad face day on Flickr - Photo Sharing! - Mozilla Firefox 7 =E X

In the same way that stamps collectors T lickr
might meet up, so could people who have “
an interest in photographylhey would
typically bring in their latest photos for
others to look at and discusPhotographic

communities have now been created

online in the form of message boards as
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discussed above and photo sharing web sites that allow users to upload photos for the world to see

and comment on. An example of such is Flias shown in the screeshot above.

Flickr is a growing community on the internet and has featunes &llow users to tag photos,

organize them ito setsandsubmit them to groups of peoplwho have a common interest, where

they canalsotalkin their own privateforum dedicaed to them. A group is comparable to an offline
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anybodies true identity. However, some groups do organize offline mpgtwhich can be a good

opportunity to discover the real identities behind the usernaweuknow from the online group

Users cartriticiseother peopleéd photos, even if they lack confidence in the real world, they can

very easy add a comment to a photo or add the photograph to their favourites and the user who
submitted the photowill neverknow who they really arewhereas in the real world someone might

not have the confidence to make a comment on the photo to the photograpgHewever, the

LIK23G23INF LIKSNI Oy RSESGS Fye O2YYSyilha GKSe& R2yQi
what ather users think of the image as the photographer may just delete all the negative comments

and leave the positive.

Web sites like Flickr also open up the world of photography to many more users than traditional
groups could. No matter their skill levehely can submit their photos and get feedback from those
with more experienceThis helps people to gain confidence in what they do and makes it easier to

get their identity known to others.

2 http://www.flickr.com/
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News Web Sites

Traditional new web sites such as BBC News
or theNew York Timésvhere articles are
Lldzo ft AAKSR I NBy Qi @GSNE
apart from that the BBC allows comments on

someofitsk NIiA Of Sad | ySg

focussed around news is Digghich allows e — S
users to submit links to new items. These

items can then b&®uggby other users; the more Diggs an article gets, the more prominent it is
displayed on the web site. Usezan commenbn articles are rate each others comments. Those

with positive ratings are hidden by default so in theory the webisitelf moderated.

CKSNBE AayQid NBFffe& I RANB@Ogy coddvbiedroNfofifdeids Ay (G KS NE
discussing the news. The news they are most interestgiiéy will talk about more whichelates

to the amount of Diggs a story gets. Whether people join in the discussion, they are commenting

on it and others will respond to the comments and say if they agree or disagree with them like they

would on Digg.

Again, users are represented by user names and articles are often submitteddrsonpl blogs so
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of friends, you will have likely have heard the original story on the TV or radio which is more likely to

be reliable as it is from ore trusted sourceThis issue of not knowing the identity of many of the

articles makes a new site such as Digg less trustworthy. Users often just Digg a story after they have

read the title and notbotheredto read it. This creates a false representatof popular stories for

3 http://mww.bbc.co.uk/
* http://www.nytimes.com/
® http://www.digg.com/
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even correct.

E-commerce Web Sites

Shopping web sites such as Amazoave
changed the way we shop amde continuing
to evolve to meet our needs and improweir
social experience when shopping in order to

get a better representation of the products it

is selling. An example of this is product
reviews which are posted on product pages.
These reviews give users information andndpns on products which can aigers intheir purchase

decision making process. Weereviews are therated by users on whether they were useful or not.

¢tKAa R2SayQi NBlIffte O2YLINB (42 (G4KS NBFf @g2NIR I3
getthe sales perso telling you about how good &product is just to get you to buy,ibut not
actual user reviewst KSNB YI & 068 NBGAS6a Ay YIFIALTAySa 62 dz
O2YLI NB G2 | Oldzrf dzaSNRAE SELISNASYyOS&a sAiGK GKS LI
for just a few days. By having actual user reviews on-esnemerce web sitet gives a more

realistic representation of the product and what the user eapectwhen they buy it.

LYFT 2y KFE& | dzyAljdzS FSIGdzNB 6KAOK A&  NBO2YYSyF
looked at on the web site and your past purchases and mal@raendations based on this. This
AYLINROSA G(GKS aK2LIWLMAYy3 SELISNASYyOS glradte yR 27F0¢
buy in the first place. By exploring the identity of a person in terms of what they are interested in

they can tailottheir product offerings to thenin order to show you products which they think best

NELINBaSyl ¢KIG 22d2QNBE AyGiSNBada | NBo

® http://www.amazon.co.uk/
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