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1. Abstract  
For our Client Orientated Practice brief we were asked to create a fully functional dynamic website 

to promote Drink Angel, an online application which would be available for school networks, pubs 

and clubs around the country. 

The application gathers data which is collected by a questions and answers quiz whilst also 

promoting alcohol awareness. Using the answers it puts them together with results from other 

areas, which then gives you an indication on the views and knowledge that people have from all 

around the country. 

The main objective is for Drink Angel to work with the NHS and commercial alcohol companies to 

promote awareness of drinking and the affects it has on your body. Such factors are often forgotten 

in real life situations and that by making people aware, it will help stop and prevent damage which 

could be put upon your body if not knowing about the effects.   

The web site needed to be dynamically driven due to the fact that when any future adjustments or 

amendments need to be made, it will be easy and simple for the client to update on their own from 

a dedicated control panel. Being easy to manage is essential as you are not always certain that the 

person looking after the website is of great knowledge in that area. If it is difficult to achieve then 

the website will more than likely be left and no updates will ever be made which will have no benefit 

to the website as there would be no reason to ever visit the site again.   

The web site will provide a variety of content, both provided by Drink Angel and user generated 

content. It will include such interactive content as mini games, questions and answers and video 

interactions. The web site will take advantage of a variety of technologies such as Flash, HTML, CSS, 

RSS, JavaScript and video.   

A micro site also needed to be created to give a short summary of what Drink Angel is about. Its 

main purpose was for taking it to conferences and demonstrating the software. A video screen cast 

was also created which gives a visual idea on the product and its features. It is kept brief and says 

exactly what is on offer. 
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2. Goals 
The main objective of this brief is to produce a website that promotes the software application 

which shows awareness of the effects alcohol has on your body. It must be able to relate to all age 

groups as we there is more than on target audience.  

Drink Angel is not just aimed at one particular age group due to the fact the application is designed 

for a much wider audience. The audience which is being targeted starts from primary/secondary 

school age of 12 ς 18. Then there is the older audience of adults. These are the people that Drink 

Angel are aiming their sales at, which means the web site must look professional and serious at the 

same time as looking fun and interesting for the younger audience to take part in.  

The site must be able to be easily updated and accessible so a content management system needs to 

be used in order to control the websites content. The web site will be database driven because it will 

then ensure that all of the content in the website is dynamic and easy to access to change. The 

website will make use PHP extensively throughout.  

Features of the website are: 

¶ Questions and answers 

¶ Product information and demo 

¶ Interactive personal assistant  

¶ Interactive header  

¶ Interactive games 

There are many objectives and ideas which the client wants to include on the website to help 

promote their product. Below are the minimum goals which we set to achieve our objectives. 

¶ Promote the Drink Angel software application  

¶ Be manageable with the use of a content management system  

¶ Be dynamically driven 

¶ Consistent theme throughout for professionalism 

¶ Be accessible to the widest possible range of users 
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3. Project Content  

3.1 Content 
The website will consist of the following sections: the home page, product, QnA, get involved, 

goodies, news, about and a login form. This section gives information on the content for all these 

pages. 

3.1.1 Home Page 

The home page is the first thing any visitor will see. From here they will have access to all the main 

pages of the website. They will be greeted by a video explaining what the site is for and what a user 

can expect. If you are a member you will be able to login from the home page (and any subsequent 

pages) and non-members will have access to a registration form. After watching the video, users are 

prompted to click on the beer mat, which reveals a form for the mailing list. 

3.1.2 Product  

¢Ƙƛǎ ǎŜŎǘƛƻƴ Ŏƻƴǘŀƛƴǎ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ ǇǊƻŘǳŎǘ ǘƘŀǘ ƛǎ ά5Ǌƛƴƪ ŀƴƎŜƭέΦ Lǘ Ƙŀǎ ƛƴŦƻǊƳŀǘƛƻƴΣ 

screenshots and a demonstration video showing what a person would see while using the 

application. It has a lƛƴƪ ǘƻ ǘƘŜ ƻƴƭƛƴŜ ŘŜƳƻ ƻŦ ǘƘŜ ŀǇǇƭƛŎŀǘƛƻƴ ŀǎ ǿŜƭƭ ŀǎ ŀ ά{ǳōǎŎǊƛōŜ bƻǿέ ǇŀƎŜΦ Lǘ 

also gives a look at how the buyers could view the information created by their own users in the 

statistics page. This gives potential buyers a chance to sample the application and find out 

everything they need to know before buying. 

3.1.3 QnA 

This is an area of the site that allows the public to ask existing Drink Angels, any alcohol related 

ǉǳŜǎǘƛƻƴǎ ǘƘŜȅ ƳƛƎƘǘ ƘŀǾŜΦ Lǘ ŦǳƴŎǘƛƻƴǎ ǎƛƳƛƭŀǊ ǘƻ ά¸ŀƘƻƻ ŀƴǎǿŜǊǎέ ƳŜŀƴƛƴƎ ǘƘŀǘ ǳǎŜǊǎ Ŏan vote on 

which of the given answers are best. This means that the most popular and relevant answers will be 

displayed first. 

3.1.4 Get Involved  

¢Ƙƛǎ ƛǎ ŀƴƻǘƘŜǊ ǇƭŀŎŜ ǿƘŜǊŜ ǳǎŜǊǎ Ŏŀƴ ōŜŎƻƳŜ ά5Ǌƛƴƪ !ƴƎŜƭǎέΦ ¢ƘŜǊŜ ƛǎ ŀ ƭƛƴƪ ǘƻ ǘƘŜ ǊŜƎƛǎǘǊŀǘƛƻƴ ŦƻǊƳ 

in the login box on every page but this is a more obvious push to get people to sign up. It describes 

what benefits there are and shows some of the prizes that you can get by redeeming your Drink 

Angel street team points. It also has information about any supporting affiliations or companies that 

give more credit and respectability to Drink Angel as a whole. 

3.1.5 Goodies 

¢Ƙƛǎ ǎŜŎǘƛƻƴ Ŏƻƴǘŀƛƴǎ ǘǿƻ Ŧǳƴ ƎŀƳŜǎΤ ά/ŀƭŎǳōƭǳǊέ ŀƴŘ άtŜŀƴǳǘ DŀƳŜέΦ ¢ƘŜǎŜ ŀǊŜ ƭƛƎƘǘ ŜƴƧƻȅŀōƭŜ 

interactive games that give a sample of the sort of interactions that users can expect in the full 

application. This section also has access to other fun things such as MySpace badges (that link back 

to the website). 

3.1.6 News 

This page contains news that can be updated at any time by the client. The newest news items are 

displayed at the top. 
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3.1.7 About  

This section holds information on Interactive Social Media, the company who are making Drink 

!ƴƎŜƭΦ Lǘ ǘŜƭƭǎ ǘƘŜ ǳǎŜǊ ŀōƻǳǘ ǿƘŀǘ ǘƘŜȅ ƘŀǾŜ ŘƻƴŜ ƛƴ ǘƘŜ Ǉŀǎǘ ǎǳŎƘ ŀǎ ά5ǊǳƎǎ .ƻȄέ ŀƴŘ ƭŜǘǎ ǘƘŜƳ 

know all the background details of the company. 

3.1.8 Login 

This is a PHP login form that floats on the top right corner of every page. If you are a member you 

will be able to login and non-members will be shown a link to the registration form. Once logged in, 

these change to show links that allow you to edit your profile, see your ǇƻƛƴǘΩǎ history, redeem your 

points for prizes and log out. Most importantly, it shows how many street team points that a user 

currently has. 

3.2 Functional Requirements  
Using Adobe Dreamweaver, the website will be created in HTML and utilise CSS for presentation and 

positioning with backend PHP scripts. 

There will be sections of the site that utilise Adobe Flash such as the navigation banner, Calcublur 

and the Peanut game 

To be able to view this website, a user would need: 

¶ A compatible web browser: 

o Internet Explorer 6 or higher (Windows) 

o Firefox 1.5 or higher (Windows/Linux/Mac) 

o Safari 2 or higher (Mac) 

¶ Flash Player 9 plug-in (the user will be asked to download this if not already installed) 

¶ An internet connection (256kbps or above is recommended) 

¶ Screen resolution 800x600 or greater (1024x768 recommended) 
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4. Project Structure  

4.1 Architectural Blueprints  
The structure of the various elements of the web site is shown below. 

4.1.1 Micro Site  

As the micro site only carried a limited amount of information, we kept the structure simple by having all the pages within the global navigation as is shown 

below. 

 

  

Data Awareness Health
Be a Drink 

Angel
Get 

Involved
Demo
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4.1.2 Web Site 

The main web site was split into several headings each consisting of several sub sections. 

 

  

Home Product

Overview

Video Demo

Statistics

Demo Login

Subscribe 
Now

QnA

Most Recent

Top Rated

Unanswered

Ask a 
Question

Get Involved

Be a Drink 
Angel

Supporters

Goodies

Calcublur

Peanut Game

MySpace 
Badges

News

Most Recent

RSS Feed

About Register/Login
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4.1.3 Control Panel  

The control panel allows the client to manage the web site and should be easy to use. Therefore, each section of the main web site is listed as a main 

heading with sub sections for add, edit and deleting content. 

Users

Add

Edit

Delete

Questions

Add

Edit

Delete

Answers

ωAdd

ωEdit

ωDelete

Prizes

Add

Edit

Delete

Point Values

Edit

News

Add

Edit

Delete

Content

Edit

Login/Logout
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4.2 Global & Local Navigation  
¢Ƙƛǎ ǘŀōƭŜ ǎƘƻǿǎ Ǝƭƻōŀƭ ϧ ƭƻŎŀƭ ƴŀǾƛƎŀǘƛƻƴΦ Dƭƻōŀƭ ƴŀǾƛƎŀǘƛƻƴ ƛǎ ǿƘŀǘΩǎ ǾƛǎƛōƭŜ ƻƴ ŜǾŜǊȅ ǇŀƎŜ ǿƘƛƭǎǘ 

local navigation is used to navigate within sections. 

Local Navigation  Global Navigation  

Home  

Product  Overview, Video Demo, Statistics, Demo Login, Subscribe Now 

QnA Most Recent, Top Rated, Unanswered, Ask a Question 

Get Involved  Be a Drink Angel, Supporters 

Goodies Calcublur, Peanut Game, MySpace Badges 

News Most Recent, RSS Feed 

Register / Login  Edit Profile, Points History, Redeem Points, Logout 

About   
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4.3 Database Structure  

4.3.1 Users Table 

 

4.3.2 Content Table 

Field  Type Example Data Comment 

contentID  int(11) 1 Primary Key, Auto 
Increment 

wysiwyg  tinyint(1) 1  

name varchar(50) Product Overview  

content  text <p> Lorem ipsum dolor sit 
amet</p> 

 

ti mestamp  timestamp(14) 20080128145457  

 

  

Field  Type Example Data Comment  

userID  int(11) 1 Primary Key, Auto 
Increment 

username  varchar(20) Jamie  

password  varchar(50) 98808f091f44ee54fa69f64bf5ad802
a 

Md5 encrypted for 
security 

level  enum('angel', 
'buyer') 

angel  

realname  varchar(50) Jamie Wright  

email  varchar(100) jwnet@hotmail.co.uk  

location  varchar(100) Hull, UK  

postcode varchar(4) HU1  

gender  enum('male, 
'female') 

male  

mobile  varchar(11) 07951049345  

favDrink  varchar(100) Slippery Nipple shot  

about  varchar(255) web designer extrodinaire!  

points  int(11) 1790 Updated when 
points are awarded 

ip  varchar(100) 195.195.244.67  

lastLogin  datetime 28/01/2008 14:54  

created  datetime 10/12/2007 04:34  

timestamp  timestamp(14) 20080128145457  
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4.3.3 Questions Table 

Field  Type Example Data Comment 

questionID  int(11) 1 Primary Key, Auto 
Increment 

userID  int(11) 3  

question  varchar(100) Drink Recommendations?  

desc text What are some drinks that taste 
the least like alcohol? 

 

rating  int(5) 1  

date datetime 2007-12-18 23:29:51  

timestamp  timestamp(14) 20080128145457  

 

4.3.4 Answers Table  

Field  Type Example Data Comment 

answer ID int(11) 1 Primary Key, Auto 
Increment 

question ID int(11) 3  

userID  int(11) 2  

answer  text Get a screwdriver (orange 
juice+vodka) 

 

rating  int(5) 1  

date datetime 2007-12-18 23:29:51  

timestamp  timestamp(14) 20080128145457  

 

4.3.5 Votes 2 Questions  Table 

aŀǇ ǾƻǘŜǎ ǘƻ ǉǳŜǎǘƛƻƴǎ ǎƻ ǳǎŜǊǎ ŎŀƴΩǘ ǾƻǘŜ ǘǿƛŎŜ ƻƴ ǘƘŜ ǎŀƳŜ ǉǳŜǎǘƛƻƴ. 

Field  Type Example Data Comment 

voteID  int(11) 1 Primary Key, Auto 
Increment 

question ID int(11) 3  

userID  int(11) 2  

rating  eƴǳƳόΨƎƻƻŘΣ ΨōŀŘΩύ good  

timestamp  timestamp(14) 20080128145457  

 

4.3.6 Votes 2 Answers Table 

Map votes to answers so users ŎŀƴΩǘ ǾƻǘŜ ǘǿƛŎŜ ƻƴ ǘƘŜ ǎŀƳŜ ŀƴǎǿŜǊΦ 

Field  Type Example Data Comment 

voteID int(11) 1 Primary Key, Auto 
Increment 

answer ID int(11) 3  

userID  int(11) 2  

rating  eƴǳƳόΨƎƻƻŘΣ ΨōŀŘΩύ bad  

timestamp  timestamp(14) 20080128145457  
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4.3.7 Points Table  

Stores a history of points awarded. 

Field Type Example Data Comment 

pointsID int(11) 1 Primary Key, Auto 
Increment 

userID int(11) 2  

points int(5) 10  

reason varchar(100) Rated an answer  

date datetime 2007-12-18 23:29:51  

timestamp timestamp(14) 20080128145457  

 

4.3.8 Point Values Table  

Stores number of points each event is worth, e.g. on registration a user gets 25 points. 

Field  Type Example Data Comment 

pointsID  int(11) 1 Primary Key, Auto 
Increment 

event  varchar(50) registration  

points  int(11) 10  

timestamp  timestamp(14) 20080126000217  

 

4.3.9 Prizes Table 

Field  Type Example Data Comment 

prizeID  int(11) 1 Primary Key, Auto 
Increment 

active  tinyint(1) 2  

points  int(11) 150  

name varchar(100) Pen  

desc text Comes in all colours and you most 
definitely will look cool using this in 
the office! 

 

path  varchar(100) Pens01-copy.jpg  

timestamp  timestamp(14) 20080128112605  

 

4.3.10 News Table 

Field  Type Example Data Comment 

newsID int(11) 1 Primary Key, Auto 
Increment 

title  varchar(255) Drink Angel Launches  

content text <p> Lorem ipsum dolor sit amet</p>  

date datetime 2007-12-18 23:29:51  

timestamp timestamp(14) 20080128145457  
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5. Visual Design 
In the initial stages of the project, it was thought that the website should strongly relate to the Drink 

Angel application and as such, the visual style of the website reflects that of a pub theme which is 

derived from the product subject matter, i.e. alcohol, and also the Drink Angel product itself.  

5.1 Identity  
After initial designs for the site were mocked up, it became clear that the current branding for the 

ǇǊƻŘǳŎǘ ŘƛŘƴΩǘ Ŧƛǘ ŀƴŘ ǘƘŜ ŎƭƛŜƴǘ ŀƎǊŜŜŘ ǘƘŀǘ ǿŜ ŎƻǳƭŘ ƳƻŘƛŦȅ ƛǘ ǎƻ ǘƘŀǘ ƛǘ ŘƛŘΦ ¢ƘŜ ōǊŀƴŘƛƴƎ ǳǎŜŘ ƻƴ 

the site, therefore, is a more basic and fitting version of the original depicted as a bar mat, 

containing only two colours, white and red, on a black background. The final version of the updated 

branding is shown below. 

 

Figure 5.1.1 ς Final logo used on the web site 

5.2 Colours 
The design of the site contains a consistent palette of colours. The palette is made up of the light 

browns, yellows and creams of the wallpaper background, red for hyperlink and section header copy 

and black for feature highlights and the sub navigation bar. Yellow is also used in places for copy 

which needs to be highly noticeable on a black background. Although there are many more colours 

which make up the site from images and banners, the palette is kept consistent and balanced with 

these common colours. 
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5.3 Screen layout  
The structure of each page is consistent throughout the site comprising three major sections; there 

is header/primary Flash nav at the top of the page, the sub-nav (or welcome video on the 

homepage) underneath the header and to the left, the main content area to the right of that and the 

footer at the bottom. The initial sketch of this layout is shown below. 

 

 

Figure 5.1.2 ς Original sketch of layout 

5.4 Screen Mock-ups 
The first draft of the design had an area either side of the main, centred content block for 

advertising and links. However, because of restrictions relating to varying screen resolutions, this 

was changed so that links to related companies were incorporated into the main body of the page 

and all advertisements are contained by a content strip to the right of the main body. Two mock-ups 

showing these are shown on the next page. 
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Figure 5.4.1 ς Initial mock-up based on original sketch 

 

Figure 5.4.2 ς Adjusted mock-up with left sidebar removed
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Appendix A: Reference & Research Materials  

Competitive Analysis  
The internet offers a whole variety of web sites which allow you to buy, sell and learn. Different web 

sites offer different services and as the internet is becoming a huge part of our everyday life 

companies and business are shifting their focuses in to this area.  

School and government use the internet as a way to attract ǇŜƻǇƭŜΩǎ attention, especially the 

younger generation. It is a great way to get their message about raising awareness of alcohol and the 

effects it has on about body if it is being misused.  

On our Drink Angel website we looked at other web sites for inspiration and to see their problems in 

ƻǊŘŜǊ ŦƻǊ ǳǎŜ ǘƻ ƳŀƪŜ ǎǳǊŜ ǿŜ ŘƻƴΩǘ ƳŀƪŜ ǘƘŜ ǎŀƳŜ ƳƛǎǘŀƪŜǎ. On our web site we have external web 

links which are related to learning and drink awareness which we have commented on below. 

Becta 

 

Figure 1 - http://www.becta.org.uk/ 

The Becta web site has a very simplistic look. The colours used are bold and very attractive. 

Navigation system is simple but small which may be difficult for people with poor eyesight. There is a 

consistency in the house style and the colour of the pages change depending on what page you are 

on. It has been broken up in to 3 different sections; the header and menu bar are situated at the top 

of the page whilst the main content is in the centre. A good use of imagery has been used to add 

character on the website which makes it visually pleasing.    

  

  

http://www.becta.org.uk/
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Alcohol Concern  

 

Figure 2 ς http://www.alcoholconcern.org.uk/ 

Alcohol Concern website is a very simple and basic website. There is not much change in the style 

and layout throughout the website. A consistent colour of orange and blue is used which has been 

carried through from the main logo. It has been split up into three different columns, with navigation 

on the left and advertisements on the right. The layout is simple and easy to follow which is good.   

http://www.alcoholconcern.org.uk/

